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Farmers' Market




MARKET RULES

(Adopted November 1, 2009)


1. Introduction/Mission

The Locavore Farmers’ Market (the “market”) is a Texas Department of Agriculture certified farmers’ market that will operate monthly, year round, in Houston, Texas for the benefit of both farmers and customers.  The market is a project of Lakewood UMC’s Neighborhood Ministries, a 501(c)(3) non-profit organization devoted to helping small farmers in the local area.  The main goals of the market include:

-promoting the sustainable production, marketing, and consumption of local agricultural produce

-educating the community about local growing conditions and food crops as well as sustainable and organic growing practices

-promoting the nutritious locally grown produce and culinary benefits of eating local produce in season

-strengthening the local economy by redirecting consumers’ food dollars to local growers and producers

-incubating new, small, food-based businesses

-providing a community gathering place

The predominant product emphasis will be on locally-produced agricultural products.
2. Definitions

Agent: a representative of a producer who is working on contract with the producer and may sell for the producer at the market.

Agricultural products: produce or minimally processed product (such as beef, honey or herbal tea) created from good grown or produced at a farm or ranch operation).
Approved product: a product that has been approved by the Social Witness Ministry Committee

Cooperative: a legally incorporated collaboration of producers or growers who market their produce or agricultural products collectively.

2. Definitions(cont’d)

Craft vendor: a person who creates a hand-made craft to sell at the market.

Family: the producer’s spouse, parents, children, cousins, aunts, or uncles.

Local product: any product grown or produced within 180 miles of Northwest Houston.

Market Manager: the Neighborhood Ministries staff member who supervises the operations of the market.

Producer: the farmer or grower of any raw agricultural product or the person who produces any value-added, ready-to-eat, or craft product.

Ready-to-eat-or drink products: food and drink prepared (either on-site or off-site) by chefs, bakers, confectioners, and beverage makers, and sold by these producers at the market.

Value-added product: a processed food item that is ready to be sold at the market.  The item may be edible, such as jelly or pickles, or it may be inedible, such as a wreath from dried okra pods.

Value-added vendor: a vendor who produces food and other products that are derived from agricultural products.

Vendor: a seller at the market.

3. Who May Sell at the Market
Who may sell at the market is determined by the Neighborhood Ministries Committee of Lakewood UMC explained below.  Decisions of the Neighborhood Ministries Committee(NMC) are subject to review by the Church Council of Lakewood UMC.

a. Farmers, growers and producers of agricultural products grown or produced within 180 miles of Northwest Houston (a special exception to this rule may be approved on occasion by the NMC Committee), providing:

· their vendor application has been submitted to and approved by the NMC.

3. Who May Sell at the Market(cont’d)
· They are growing or producing their own local product; no re-selling is permitted.

· sign the indemnity agreement included in the vendor application, holding Lakewood UMC harmless.

· Allow market representatives to inspect their farm and production facilities prior to selling at the market and from time to time.
· Pay the annual vendor fee.

b. Value-added vendors, those who are not growing the ingredients, but who obtain and process ingredients to produce food or craft items within 180 miles of Northwest Houston may sell their products at the market, providing:

· their vendor application has been submitted to and approved by the NMC Committee.

· they are growing or producing their own local product; no re-selling is permitted.

· hold all required permits, licenses, and insurance policies necessary for their business operation.

· sign the indemnity agreement included in the vendor application, holding Lakewood UMC harmless.

· allow market representatives to inspect farms and production facilities prior to selling and from time to time.

· Pay the annual vendor fee.

c. Legally incorporated producer cooperatives may be allowed.  In addition, farmers, growers, producers, cooperatives and value-added vendors may send family members, employees or members of cooperatives to sell for them at the market.

3.   Who May Sell at the Market(cont’d)
d. Agents and partnerships: Vendors may represent other growers or producers as agents providing:

· the product is labeled with the name of actual producer.

· their vendor application has been submitted to and approved by the NMC Committee.

· They are growing or producing their own local product; no re-selling is permitted.

· Hold all required permits, licenses, and insurance policies necessary for their business operation.

· Sign the indemnity agreement included in the vendor application, holding Locavore Farmers’ Market harmless.

· Allow market representatives to inspect their farm and production facilities prior to selling at the market and from time to time.

· Pay the annual vendor fee.

e. Non Profit Groups:  Non-profit groups may participate at the market as space permits, at the discretion of the Market Manager.

4. What Can Be Sold
a. Agricultural products grown or produced by the seller, including but not limited to:

i. vegetables

ii. fruits, nuts, berries

iii. ornamental plants and flowers

4.   What Can Be Sold(cont’d)
iv. eggs

v. milk and cheese

vi. meat and poultry

vii. seafood, either farm-raised or wild-caught

viii. honey

ix. firewood

x. edible plants and plant starts

xi. other agricultural products

b. Value-added products produced by the seller, including but not limited to:

· prepared foods

· jams and jellies

· pickles, vinegars, salsas

· seasoning mixes, sauces

· dried flower arrangements

· baked goods

· herbal lotions, soaps, teas, etc.

Vendors of other goods and services may be admitted at the discretion of the Market Manager in communication with the NMC Committee if they enhance the variety and appeal of the market as a whole.

All vendors must comply with all applicable city, county, state, and federal health regulations at all times.  The Market Manager will keep in each vendor’s file copies of all applicable permits and licenses.  It is each vendor’s responsibility to provide current copies to the market Manager, as well as to keep copies with them at the market to be available for inspection by government officials.

5. Market Operations
a. The market will operate year round, rain or shine.  Market times will be established by the NMC Committee.
b. A stall is a selling area 12 feet wide and 12 feet deep.  The Market Manager may permit a vendor to occupy more than one stall if the amount of product brought justifies it and if the market can accommodate it.  Requests for additional stall space must be made in advance.
c. The Market Manager will assign stalls based on the best interests of the market as a whole.  While vendors may have a customary location, this location is subject to change at the discretion of the Market Manager.  The Market Manager will consider the various needs of particular vendors and accommodate them to the extent possible, particularly for space to park a truck containing backup merchandise.

d. Vendors must pay a day fee for each market attended.  Each additional stall incurs an additional day fee.

e. Vendors will determine their own pricing.

f. All vendors must represent their products in honest and non-deceptive manner at all times, both in written form on signs and in oral form during conversation.

g. All items sold or labeled as organic must meet the requirements of the National Organic Program.  Only certified organic growers or as allowed by law may display signs using the word “organic.”  If a vendor offers both organic and non-organic items in the same stall, individual signs should make it clear which items are organic and which are not.

5.   Market Operations(cont’d)
h. Prepared foods, unless sold by a licensed mobile food vendor, should be labeled with the producer’s name and address, quantity or weight of contents, and a list of all the ingredients, with the highest proportion ingredients listed first in descending order.

i. Vendors must provide an educational sign that must be displayed in a consistent location during market hours.  Educational signs and materials will help their sales and are strongly encouraged, including photos of the farm, descriptions of growing practices, history of the farm, biographies of the growers, and other material likely to be of interest to customers.  Farm open house days are strongly encouraged as well.

j. No reselling is permitted.  Vendors may only sell products that they have grown, raised or produced themselves or for a vendor for whom they act as an agent, as defined in Section 3. (d) above.

k. All vendors must keep their stall in a safe, clean, and hazard-free condition.  At the end of market, each vendor must leave their selling area clean, with all trash removed.

l. All vendors must conduct themselves in a courteous and professional manner.  Vendors must treat all customers, staff and volunteers of NMC Committee, and fellow vendors with respect at all times.

m. No loud or aggressive promotion is permitted.

n. No smoking is permitted at the market.  No consumption of alcohol beverages or illegal drugs is allowed at the market.
o. Vendors must arrive early enough so that they are completely set up and ready for business by the market’s opening.

p. Vendors must supply their own tents and tables.  For the safety of all present at the market, tents must be secured with sufficient weights or other attachments at all times.  No storage space for vendors is available at the market site.  Vendors should be prepared for all kinds of weather.

5.   Market Operations(cont’d)
q. Vendors must inform the Market Manager concerning planned attendance.  If a vendor is unable to attend a market which they planned to attend, they must notify the Market Manager as soon as possible

6. Non-Compliance
Non-compliance with market rules may result in exclusion from the market for a period of time as well as termination of the vendor’s participation in the market.

7. Complaints and Suggestions

Suggestions for market improvement are always welcome.  Complaints or grievances should be brought to the attention of the Market Manager, who will investigate the issue and if a problem is found, address it.  Vendor complaints must be made to the Market Manager in writing.  Upon request, the Market Manager will provide an update on the status of the effort to resolve the complaint, to the extent that vendor confidentiality permits.  The Market Manager will respond to the complaint in writing within 14 days of receipt of the written complaint, and will promptly provide all parties involved a copy of the complaint.  In most situations, vendor problems with not be addressed during market hours.

8. Governance
The NMC Committee Board of Directors governs the market and has final authority in regard to all matters relating to the market.

9. Amendments
The market rules may only be amended with the approval of the NMC Committee Board of Directors.
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